


THE BEST ISSUE oF THE vEAR?

We are often asked this... and we a|ways have the same answer -
all of them! That's because we create each issue to be the best of
the year. The topics may vary but the commitment to providing our

readers with interesting, time|y and relevant stories never varies.
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JAN/FEB: WOMEN of the YEAR; Wedding stories; Romantic dates... dining to
getaways; Health & beauty updates; SPECIAL AD OPPORTUNITY: Doctors with Heart
EDITORIAL CLOSE:11/25 AD CLOSE: 12/10

SPRING Interior Appeal: Entertaining ideas for every host; Home offices to love;
Step inside stunning local homes; SPECIAL AD OPPORTUNITY: Kitchen & Bath Experts
EDITORIAL CLOSE:12/23 AD CLOSE: 1/12

MAR/APR: Women of Style... beyond best-dressed; Fashion Focus: Spring In Bloom;
Perfect patios & gracious gardens; Skin-tastic face and body treatments.

SPECIAL AD OPPORTUNITY: Legal Ladies: Attorneys to Watch

EDITORIAL CLOSE:1/27 AD CLOSE: 2/10

MAY /JUN: Mother-Daughter Duos; Home+Design: Cool around the pool; Fashion
focus... beach bound; Health & wellness check-up cheat sheet; SPECIAL AD
OPPORTUNITY: 2015 Orlando Women's Conference Program.

EDITORIAL CLOSE: 3/26 AD CLOSE: 4/10

SUMMER Interior Appeal: Aninsider’s guide to color... paint, fabrics, wallpaper,
furnishings, accents and accessories; Central Florida’s most beautiful homes; Hot
entertaining ideas; SPECIAL AD OPPORTUNITY: Designer Profiles

EDITORIAL CLOSE: 4/27 AD CLOSE: 5/11

JUL/AUG: Reader favorites... people, places and toasts of the town; Summer Love:
wedding tales; Cool tools for a healthy, beautiful summer; Great little getaways.
SPECIAL AD OPPORTUNITY: Women in Real Estate

EDITORIAL CLOSE: 5/26 AD CLOSE: 6/10

SEP/OCT: Fall fashion extravaganza; Sixth annual Salute to Survivors; 2014 Fashion
Weeks and all the season’s best offerings; Delicious dining options and updates. SPECIAL
AD OPPORTUNITY: Magical Dining Month

EDITORIAL CLOSE:7/27  AD CLOSE: 8/10

FALL Interior Appeal: Historic homes in Orlando; Holiday entertaining
ideas; Artists and art to love. SPECIAL AD OPPORTUNITY: Award-winning Architects
EDITORIAL CLOSE: 8/26 AD CLOSE: 9/9

NOV/DEC: The Philanthropy Issue with National Philanthropy Day program guide;
Home+Design: Deck the halls; Fashion focus... Entertaining in style with ensembles for
the hostess; Health & wellness... holiday de-stressing. SPECIAL AD OPPORTUNITES:

holiday gifts and dining.
EDITORIAL CLOSE: 9/25 AD CLOSE:10/9
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Diana Simaan Kessler
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Trim: 9” x 10.875” matte coated stock, 133 Ipi; please keep T
color densities below 285 for optimum printing results.

FULL PAGE: Nonbleed: 7.708” x 9.708”
WITH BLEED: 9.25” x 11.125” (trim + .125” all sides)

LIVE AREA: 7.708” x 9.708”
(all necessary text and images must fit within this space)

2/3 PAGE VERTICAL: 5.042"” x 9.708”

1/2 PAGE HORIZONTAL: 7.708” x 4.708”
1/2 PAGE VERTICAL: 5.042"” x 7.063"

1/3 PAGE VERTICAL: 2.375"” x 9.708”

1/3 PAGE HORIZONTAL: 5.042” x 4.708”
1/6 PAGE HORIZONTAL: 5.042” x 2.27”

Acceptable Formats: high resolution PDF, JPEG, TIFF. File size should be 300 dpi.
For large file delivery, upload to: https://www.hightail.com/u/orangeappeal.
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POSITION 9X 6X 3X
INSIDE FRONT COVER $2,295 $2,595 (6 X min)
BACK COVER $2,595 (9X only)

INSIDE BACK COVER $1,695 $1,995 (8 X min)
FULL PAGE: RH/first 40 $1,495 $1,695 $1,995

FULL PAGE $1,195 $1,495 $1,695

* TWO-THIRD PAGE $850 $1,000  $1,375

ey HALF PAGE $695 $825 $1,075
BTEAEERS REipOI;[Z' i THIRD PAGE $395 $450 $550
ankyousomuch forallthethings  “eperpreE $250  $295  $395

that you do for our community and .
) . Please contact us about spread and insert rates .
the amazing people who live here.

You make our city a better place to *

be and live. All of your efforts are so

very much appreciated by so many.

Orange Appeal is awesome.”



